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B 1 Itisno ( ) to say that he was one of the smartest scientists in history.
® right @ exaggeration @ gap @ explanation

B2 ( ) for his generous support, we couldn’t have come so far.

® But @ Without @ Yet @ Known

B 3 1 tried to convince my father to quit smoking, but he ( ) listen.
@ wouldn’t @ used to @ did @ shouldn’t

Bl 4 This detective novel is so interesting that I can’t ( ) it down.
(D set | @ put @ pat @ kept

Bl 5 The number of people who subscribe to newspapers ( ) decreasing every year.

@ is @ are @ in @ by

& 6 () is an undeniable fact that Japanese subcultures are popular around the

world.

(D What ® so @ Then @ 1t

B 7 The purpose of this study is to identify the factors that ( ) this effect.
® led @ led to @ led by @ led on

] 8 Even so, that sweltering weather ( ) some getting used to.
@ makes @ keeps @ gets @ takes

B 9 Why are you here ( ) you should be studying at home?
@ as @ when @ as far as @ except

110 The huge opposition did not ( ) them from putting the plan into practice.
@ withdraw @ derive @ prevent @ separate



Bi11 A : How hard is the task?
o (2

I'm sorry to be late.

You are always welcome.

So be it.

®

That depends.

M2 A~ |

B : It’s good for your health.
® I used to live in Okinawa.
@ Why don’t you go to a karaoke bar?
@ I go to the gym at least once a week.

@ Do you mind if I leave now?

113 A : What’s the matter?
)
The lock on my bicycle works fine.
There are no cracks in the glass.

The key to the house is right here.

®0 0

The drawer of the desk won't open.

P14 A : 1 bet your girlfriend was upset when you broke up with her.
B : She was. ()
@ Especially since she never liked me.
@ Even so I think she will be happier with me.
@ But I tried to be as gentle as I could.
@ I doubt she really thought kindly of the gesture.

mis A (v |

B : You sure have. I can’t remember a time we weren’t friends.
I have known you since we were children.
We have worked together here for three years.

It seems like just yesterday I met you.

ONOEONS)

One year ago, we got acquainted.
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wonderful soccer player.
(D who @ proud @ a @ my
@ of @ friend @ is am

M2 DAl 20BN —FOBENRD KD,

( > Y H»( v P H = ] ) apancake

restaurant around ( ).
@ used @ it @ that @ here
©® seems ® be @ to there

M3 EFILANICHREZBRLIZABRN,

You ) C ([ x P > > ([ A_] bvefore

( ) study abroad.
® your @ you @ treated @ had
@ have @ tooth @ bad better

B 4 RECSERARPLS T, HIRARIIZITSNRNWED,

( ) () a fever ( ) ( ) ( ) ( ), I'm afraid

( ) ( ) to miss the final exam.
@ with @ lack @ have @ and

©® of ® ru @ what sleep
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A : The Tokyo Olympics were fun. The games were over in no time.

vy)

: I enjoyed them. Which sport did you like best?

A : Definitely skateboarding! It was my first time to watch it. I was also impressed that

Japan won gold medals in the new event.

:1 liked how even teenagers were active. By the way, have you ever tried

skateboarding?

A : I've never tried it, have you?

: I've never tried it either. ( ) ( ) ( ), ( ) really ( )

( ) ( ) ( ) to start. I wonder if the first thing to do is to get

the board or find a place to practice.

@ have @ be @ 1 @ to
©® honest ©® idea @ where no
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(3ExX1)

What are thinking errors anyway? What is irrationality? Why do we fall into these traps?
Two theories of irrationality exist: a kot and a cold. The hot theory is as old as the hills. Here is
Plato’s analogy: a rider steers wildly galloping horses; the rider signifies reason and the galloping
horses embody emotions. Reason tames feelings. If this fails, irrationality runs free. Another
example: feelings are like bubbling lava. Usually, reason can keep a lid on them, (tl)i.lt every
( A ), the lava of irrationality erupts. Hence hot irrationality. There is no reason to fret
about logic: it is error-free; it is just that, sometimes, emotions overpower it.

This hot theory of irrationality boiled and bubbled for centuries. For John Calvin, the
founder of a strict form of Protestantism in the 1500s, such feelings represented evil, and only
by focusing on God could you repel them. People who underwent volcanic eruptions of emotion
were of the devil. They were tortured and killed. ( B ) Austrian psychoanalyst Sigmund
Freud’s theory, the rationalist “ego” and the moralistic “superego” control the impulsive “id.”
But that theory holds less water in the real world. Forget about obligation and discipline. To
believe that we can completely control our emotions through thinking is illusory — as illusory as
trying to make your hair grow by willing it to.

On the other hand, the cold theory of irrationality is still young. After WWII, many
searched for explanations about the irrationality of the Nazis. Emotional outbursts were rare in
Hitler’s leadership ranks. [Even his fiery speeches were nothing more than masterful
performances. It was not molten eruptions but stone-cold calculation that resulted in the Nazi
madness.

In the 1960s, psychologists began to do away with Freud’s claims and to examine our
thinking, decisions, and actions scientifically. The result was a cold theory of irrationality that
states: thinking is in itself not pure, but prone to error. This affects everyone. Even highly
intelligent people fall into the same cognitive traps. Likewise, errors are not randomly
distributed. We systematically err in the same direction. That makes our mistakes predictable,
and thus fixable to a degree — but only to a degree, ne\%r completely. For a few decades, the
origins of the errors remained in the dark. Everything else in our body is relatively reliable —
heart, muscles, lungs, immune system. Why should our brains of all things experience lapse
after lapse?

Thinking is a biological phenomenon. Evolution has shaped it just as it has the forms of
animals or colors of flowers. Suppose we could go back 50, 000 years, grab hold of an ancestor

and bring him back with us into the present. We send him to the hairdresser and put him in a



H&M suit. Would he stand out on the street? No. Of course, he would have to learn English,
how to drive and how to operate an iPhone, but we had to learn those things, too. Biology has
dispelled all doubt: physically, and that includes cognitively, we are hunter-gatherers in H&M.
What has changed markedly since ancient times is the environment in ( C ) we live.
Back then, things were simple and stable. We lived in small groups of about fifty people. There
was no significant technological or social progress. Only in the last 10, 000 years did the world
begin to transform dramatically, with the development of crops, livestock, villages, cities, global
trade and financial markets. Since industrialization, little is left of the environment for which
our brain is optimized. If you spend fifteen minutes in a shopping mall, you will pass more

3) ,
people than our ancestors saw during their entire lifetimes. Whoever claims to know how the

world will look in ten years is made into a laughing stock less t(;ll;n a year after such a
pronouncement. In the past 10,000 years, we have created a world that we no longer
understand. Everything is more sophisticated, but also more complex and interdependent. The
result is overwhelming material prosperity, but also lifestyle diseases (such as type 2 diabetes,
lung cancer and depression) and errors in thinking. If the complexity continues to ( D ),
these errors will only increase and intensify.
(From The Art of Thinking Clearly by Rolf Dobelli. Copyright (c¢) 2013 by Rolf Dobelli.
Translation copyright (c¢) 2013 by Nicky Griffin. Used by permission of HarperCollins Publishers.)
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(D now and then @ other timing @ once and for all @ single time

z@( B ) [ T |

(® On behalf of @ For the sake of @ According to @ Notwithstanding

@ ¢ ) [ A& ]

@ that ® which ® when @ where

#@( D) [ n |

(D rise @ decline @ subside @ improve
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Bl 5 THIEBEERFEUEKT pass EWSBFENEDNTVEbDE, XKOO~@0Hn5—D%
As I passed the house, the alarm went off.

~
@ Will you pass your eye over this document?
@ Michael took the online test and barely passed.

Tom and Katy pass for being a very devoted couple.

M6 THREVOBOERE L TRLELRLDE, RKOO~@DHnS5—D®A,
to ask for something of value because you think you have a right to it
to say that something is true or is a fact

to say that something is wrong or not satisfactory

ONOEONS]

to judge or decide something after thinking carefully about it
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(3 2)

For all the international success of Japan’s big, well-lknown companies, many still lag behind
their global rivals in the most important markets. Why are General Motors and Volkswagen
more successful in China than Honda and Toyota? Why are LG and Samsung bigger in India
than Panasonic and Sony? Why is IBM larger in Japan than Fujitsu is in the United States?

These questions are more than academic. Survival for many Japanese companies may
depend on their ability to greatly increase overseas revenues and profits, given demographic and
economic trends that suggest slower or stagnant growth in the home market. Even Japanese
companies with established global businesses face stronger competition and must revitalize their
overseas business models.

Building a globalized company will require many Japanese executives to think in new and
unfamiliar ways about organization, marketing, and strategy. The approaches that proved
successful in the past — for example, replicating practices from the Japanese market in foreign
operations — have outlived their usefulness.

The good news is that the sleeping giant that is Japan Inc. has begun to awaken. There’s an
increase in international mergers and acquisitions, a new sense of urgency in boardroom
discussions, and a few bold moves by Japan’s more progressive companies to use English as a
global corporate language and to recruit talented non-Japanese executives. Still, as with most
such awakenings, the pace is slow and the approach often opportunistic and confused rather
than strategic.

Japan’s biggest companies have been losing relative market share over the past ten years:
their proportion of the Fortune Global 500’s total revenues decreased to 13 percent, from 35
percent, between 1995 and 2009. One of Japan’s longtime strengths is electronics, for example,
but its share of the world’s export value of electronic goods has fallen from 30 percent in 1990 to
less than 15 percent today, according to the Japanese Ministry of Economy, Trade, and Industry.
Many Japanese companies have no alternative to globalization if they hope to continue growing.

For the past 40 years, Japanese companies achieved global leadership by dominating their
home market, but no longer. Japan’s population is expected to fall from 127 million today to less
than 100 million between 2040 and 2050. A declining population will almost certainly reduce the
absolute level of private consumption, along with tax revenues and, potentially, overall GDP.
Private consumption in Japan, at the end of 2008, stood at 220 trillion yen ($2.7 trillion), 59
percent of GDP. It is (optimistically) forecast to reach 293 trillion yen in 2040, with an
underlying assumption of an absolute increase in GDP per capita of more than 50 percent —
something that is difficult to imagine in the current deflationary environment.

(Japan’ s globalization imperative by Naoyuki Iwatani, Gordon Orr, Brian Salsherg,
from McKinsey Quarterly, Jun 1, 2011. Reproduced with permission of McKinsey & Company.)
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[A®] According to the passage, what can be said about Japanese companies?
(D Those who are doing well in the global marketplace will continue to do so.
@ They continue to be as successful as other companies in the worldwide market.

@ They need to perform better in overseas markets as the domestic market shrinks.

[B#f] According to the passage, what is the challenge facing many Japanese executives?
@ to copy practices that have worked in the past successfully in today’s global market
@ to build an international company based on useful approaches from the past

@ to learn to conduct business in new ways that they have never used before

[CE] Why do the authors use the metaphor of a sleeping giant to describe Japan?

@ It shows that Japan will surpass other international companies as when a giant
awakes.

@ It illustrates that Japanese companies are rather slow and confused about what to do.

@ It describes a new approach to global business that other countries have not realized.

[D#] According to the passage, what can be said about Japan’s relative market share?
@ Since 1990, the value of electronic goods has decreased by more than 50%.
@ Over a l4-year period, total revenue went up by just close to 33%.

@ It will continue to increase as companies maintain a stronghold in electronics.

[E#] According to the passage, what is true about Japan’s domestic market?
@ It will no longer be the key it has been for companies to perform globally.
@ Private spending and taxes will naturally increase as the population decreases.

@ It is guaranteed to increase by 73 trillion yen within the next twenty years.

[F#] Which of the following is the most suitable title for this passage? Vi
® Japan’s Economic Success
@ Japan’s Need to Globalize
@ The Strong Japanese Market





